Delivery Hero Continues Strong Growth in Q1
as Orders and Revenues Nearly Double
●

Orders nearly double year-on-year (YoY) to 239 million, with more than 3 million orders
delivered in a single day

●

Q1 GMV up 58% at EUR 2.4 billion and Q1 revenue up 92% at EUR 515 million

●

Delivery Hero implements global measures to support governments and delivery ecosystems
during the COVID-19 pandemic

●

Financial outlook for the group unchanged despite costs associated with COVID-19

●

Delivery Hero pioneers quick commerce (q-commerce) category with ultra-fast deliveries from
affiliated stores and more than 100 Dmarts (cloud stores) across nine markets

●

Closing of strategic partnership with Woowa expected in H2 2020

Berlin, April 28, 2020 – Delivery Hero, the world’s leading local delivery platform, continued its strong
growth trajectory in the first quarter of 2020 as improved service, selection and shortened delivery
times boosted orders of food and grocery products across the globe.
Despite a 9 million negative effect on orders after mid-March driven by COVID-19, Q1 orders almost
doubled (+92%) to 239 million, up from 125 million a year ago, outperforming growth expectations for
the twelfth consecutive quarter. In the first quarter, the company added 23 million incremental orders,
with more than 3 million orders being delivered in a single day.
Q1 2020’s Gross Merchandise Value (GMV) increased by 58% YoY on a constant currency basis to
EUR 2.4 billion, and revenues grew by 92% YoY on a constant currency basis to EUR 515 million.
Delivery Hero’s continued strong performance was driven by significant increase in new restaurants
and fast expansion into grocery delivery. The initial negative effect from COVID-19 was swiftly
managed and over 50,000 restaurants and 1,500 grocery stores and other local businesses were
added in the last 3 weeks of March. As a result, Delivery Hero has seen a quick recovery and a
substantial expansion of new customers, an increase of 10% since the beginning of March 2020.
Niklas Östberg, CEO of Delivery Hero, said: “We had a strong start to the year with an impressive
growth in order volumes and increased customer acquisition. The instant response to the challenges
from the COVID-19 pandemic has led to quick recovery and acceleration of our service offering,
responding to changing customer behavior and larger demand for online delivery. We continue to
pioneer new and innovative solutions to meet this need. We are particularly proud of pioneering the
quick commerce category with delivery of grocery and other items in less than 20 minutes.”

Customer Acquisition and Retention Boosted by Improved Service
Delivery Hero is accelerating investments to increase customer loyalty brought about by its extensive
platform of consumers, vendors and riders. The company’s offering now includes more choice with
over 500,000 restaurants on its platform – the widest and most diverse selection globally outside of
China. Delivery Hero offers faster and more reliable delivery with an improved seamless ordering
experience that includes an expanded footprint across multiple verticals, including groceries. The
demand for groceries has increased substantially as a result of the COVID-19 pandemic. Delivery
Hero has responded by adding 1,500 vendors to its platform during the last three weeks of March, and
by continuing to reduce the average delivery time (currently less than 28 minutes, a 20% reduction
from last year). In addition, it has increased its own-delivery share of overall orders (currently at 52%).
The company continues to increase the number of vendors and improve delivery services in Q2 2020.
Strong Growth in Quick Commerce (q-commerce)
Against the backdrop of a significant change in
customer behavior and the increasing importance
of new categories such as groceries and
pharmaceuticals, Delivery Hero is pioneering the
quick commerce (q-commerce) category – the
next evolution of e-commerce. Q-commerce
provides ultra-fast deliveries, with Delivery Hero
having achieved delivery times of often less than
20 minutes of ordering from an affiliated store.
The company has more than 100 Dmarts (local
warehouses or often also called Cloud Stores)
across MENA, Asia and Americas and this has led to a substantial boost in both orders and new
customers. This fast-growing category offers enhanced choice at any time of the day and is suitable
for single-person households. Improved affordability and profitability are achieved through technology,
automation and data driven item selection, all of which enhance the consumer experience. The
advantage of q-commerce and Delivery Hero’s Dmarts is faster delivery leading to high customer
satisfaction, which resulted in 218% monthly growth in customer acquisitions and 26% order growth in
March. Delivery Hero achieved this at close to zero marketing due to the surge in demand for online
delivery during times of social distancing. The q-commerce market offers significant potential for the
continued growth of Delivery Hero, with an estimated size within Delivery Hero markets of EUR 56
billion by 2030 and EUR 448 billion globally.
COVID-19: Adapting to the New Reality While Keeping Everyone Safe
As a key delivery player in the countries it operates in, Delivery Hero supports the entire delivery
ecosystem to keep communities safe, healthy and fed during the COVID-19 pandemic. We are
working closely with both regulators and governments to help secure the delivery of food, groceries
and pharmacy supplies. Specifically, the company has implemented no-contact delivery, contactless

payments and heightened hygiene standards to protect vendors, riders and customers alike. To keep
local businesses running during an economically challenging time, Delivery Hero is focused on
enabling orders for restaurants and other partners through faster onboarding processes and focused
marketing efforts. In addition, it has supported the businesses’ liquidity by increasing the frequency of
payouts. Most recently, Delivery Hero has launched a EUR 3 million support program to provide riders
with financial assistance during the pandemic. Delivery Hero is also supporting local communities
where possible; for instance by giving out more than 1,000 free meals per day to healthcare workers
fighting the virus.
Unchanged Group Outlook
The COVID-19 pandemic is rapidly evolving and markets have been affected in various ways globally.
Delivery Hero’s global set-up and ability to quickly adapt to potential long-term changes in customer
behavior has put the company in a strong position to continue to deliver against its goals. The
company expects customer acquisition growth to accelerate notably as the pandemic leads to
customer expansion beyond typical prior demographic segments. This, in turn, extends the market
opportunity for online food delivery in the long-term. At this stage, there is no change to the group
guidance. Delivery Hero continues to expect to achieve FY 2020 revenues of between EUR 2.4 billion
and EUR 2.6 billion, reflecting a growth rate of around 70% YoY. Adjusted group EBITDA is expected
to be between -14% to -18%. This includes an up to EUR 50 million negative impact on adjusted
EBITDA in MENA for the full year 2020, resulting from COVID-19 related costs. These COVID-19
related costs will be absorbed in the group guidance. The flexibility of previously announced additional
investments of up to EUR 200 million is intended to opportunistically extend Delivery Hero’s leadership
positions, where required. Adjusted EBITDA for MENA is expected to remain higher in 2020 than in
2019 and is expected to remain break-even for Europe for the full year 2020.
Emmanuel Thomassin, CFO of Delivery Hero, said: “Despite the current economic environment in
our markets, our group outlook for 2020 is unchanged. We are proud to continue to deliver on our
priority of long-term and sustainable growth. This is due to our ability to apply technology and market
know-how to quickly adapt to changed circumstances.”
The strategic partnership with South Korean online food delivery platform Woowa, signed in December
2019, is still expected to be closed in the second half of 2020.
The company’s 2019 annual report can now be downloaded from Delivery Hero’s Investor Relations
website at https://ir.deliveryhero.com/websites/delivery/English/3100/financial-reports.html.

Media Call
Niklas Östberg (CEO), Emmanuel Thomassin (CFO) and Sigrid Dalberg-Krajewski (Director, Global
Corporate Communications) will host a media call to discuss the results at 08:00am CEST / 07:00am
BST on April 28, 2020.
Please use the following dial ins to join the media call:
DE: +4969201744220 | FR: +33170709502 | UK: +442030092470 | US: +18774230830 |
AUS: +61284058534
Participant PIN Code: 83725403#
https://webcasts.eqs.com/delivery20200428media/no-audio
Analyst Call
Niklas Östberg (CEO), Emmanuel Thomassin (CFO) and Julia Stoetzel (Director, Investor Relations)
will host an analyst call to discuss the results at 10:00am CEST / 09:00am BST on April 28, 2020.
Please use the following dial ins to join the analyst call:
DE: +4969201744220 | FR: +33170709502 | UK: +442030092470 | US: +18774230830 |
AUS: +61284058534
Participant PIN Code: 27035305#
https://webcasts.eqs.com/delivery20200428
Financial Calendar 2020
Delivery Hero will hold its 2020 Annual General Meeting online on June 18, 2020 and will publish its
Q2 results on July 30, 2020. The company will publish its H1 2020 results on August 27, 2020, and its
Q3 results on October 28, 2020.
Delivery Hero – Key Performance Indicators Q1 2020
Q1 2019

Q1 2020

FY 2018

FY 2019

Orders (Unit million)
Group

124.5

238.5

369.4

666.1

%YoY Growth

55.2%

91.5%

48.8%

80.3%

%OD Orders

25.0%

51.5%

14.9%

36.5%

Asia

30.4

109.6

82.6

227.0

MENA

64.6

84.7

190.6

298.6

Europe

19.2

25.4

60.3

85.0

Americas

10.4

18.7

36.0

55.4

/

2.7

/

/

GMV Group1 2

1,507.6

2,378.2

4,454.4

7,435.5

%YoY Growth (RC)

55.3%

57.7%

42.3%

66.9%

%YoY Growth (CC)

56.8%

58.5%

54.7%

66.5%

Asia

416.3

938.7

1,213.7

2,357.5

MENA

744.8

956.8

2,099.9

3,476.8

232.0

320.5

734.5

1,047.5

114.5

162.1

406.3

553.6

Integrated Verticals

Europe
1 2

Americas

1

America’s revenues and GMV are impacted by the Argentinian operations qualifying as hyperinflationary economy according to
IAS 29 beginning 1 September 2018. Therefore, 2018 revenue is retrospectively adjusted.
2
The company’s constant currency calculation includes reported current growth rates for Argentina due to the effects of
hyperinflation.

Integrated Verticals

/

17.7

/

/

Total Segment
Revenues Group1 2

267.2

514.8

687.0

1,455.5

%YoY Growth (RC)

94.1%

92.6%

64.6%

111.8%

%YoY Growth (CC)

93.0%

92.0%

76.8%

109.0%

66.7

201.3

192.5

455.5

143.9

202.3

316.4

716.2

37.0

57.5

115.9

173.2

20.1

37.8

62.1

110.4

/

16.9

/

/
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ABOUT DELIVERY HERO
Delivery Hero is the world's leading local delivery platform. The company holds a strong position in 36
out of 42 countries in which it operates across Europe, Latin America, Asia-Pacific, the Middle East
and North Africa in terms of restaurants, active users, orders, online and mobile platforms. Delivery
Hero also operates its own delivery service primarily in over 530 cities around the globe.
Headquartered in Berlin, Germany, the Company has over 22,000 employees.
For more information, please visit www.deliveryhero.com
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DISCLAIMER
The press release contains forward looking statements, other estimates, opinions and projections with respect to
anticipated future performance of Delivery Hero SE (“Forward-looking Statements”). These Forward-looking
Statements can be identified by the use of forward-looking terminology, including the terms “believes”,
“estimates”, “anticipates”, “expects”, “intends”, “aims”, “plans”, “predicts”, “may”, “will” or “should” or, in each case,
their negative, or other variations or comparable terminology. These Forward-looking Statements include all
matters that are not historical facts. They appear in a number of places throughout this press release and include
statements regarding Delivery Hero SE’s intentions, beliefs or current expectations concerning, among other
things, Delivery Hero SE’s prospects, growth, strategies, the industry in which it operates and potential or ongoing
acquisitions. By their nature, Forward-looking Statements involve significant risks and uncertainties, because they
relate to events and depend on circumstances that may or may not occur in the future. Forward-looking
Statements should not be read as guarantees of future performance or results and will not necessarily be
accurate indications of whether or not such results will be achieved. Similarly, past performance should not be
taken as an indication of future results, and nor representation or warranty, express or implied, is made regarding
future performance. The development of Delivery Hero SE’s prospects, growth, strategies, the industry in which it
operates, and the effect of acquisitions on Delivery Hero SE may differ materially from those made in or
suggested by the Forward-looking Statements contained in this presentation or past performance. In addition,
even if the development of Delivery Hero SE’s prospects, growth, strategies and the industry in which it operates
are consistent with the Forward-looking Statements contained in this presentation or past performance, those
developments may not be indicative of Delivery Hero SE’s results, liquidity or financial position or of results or
developments in subsequent periods not covered by this presentation. Any Forward-Looking Statements only
speak as at the date of this press release is provided to the recipient and it is up to the recipient to make its own
assessment of the validity of any Forward-looking Statements and assumptions. No liability whatsoever is
accepted by Delivery Hero SE in respect of the achievement of such Forward-looking Statements and
assumptions.

